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Google  EYouTube

A IA esta a alavancar uma fase de forte crescimento na pesquisa

[ Vemos mais de 5 trilices de pesquisas no Google anualmente j
é )
Combinando a confianca e a informacao do mundo real do A |A esta a aumentar o "bolo" das pesquisas... € as pessoas
Google Search com o poder conversacional da IA estao a usar o Google Search mais do que nunca
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94% of frequent LLM
users are also frequent
users of Google Search

. RN Y,
Al Mode users ask much Al Overviews users are Shoppers are 2.3 times more 40% of consumers (including
longer questions, 2-3 increasingly happier with likely to say they use MGoe;eZt)oV\r/\Z? uvsvif :ﬁf'e iﬁ !

times the length of their results, and they Google Search vs Chat GPT p pping

- . and purchases say they’re now
traditional searches search more often for purchiass decisions using ChatGPT less

1. Google Internal Data, Jan 2025. 2. Google Internal Data. 3. Google I/O 2025. 4. Ipsos, Global, Dec 2025. 5. Ipsos, Global, Dec 2025. 6. Ipsos, Global, Dec 2025


https://sales.connect.corp.google.com/resource/knowledge/ko/1265965
https://sales.connect.corp.google.com/resource/knowledge/ko/1265965
https://blog.google/products-and-platforms/products/search/ai-search-driving-more-queries-higher-quality-clicks/
https://sales.connect.corp.google.com/resource/knowledge/ko/1265965
https://sales.connect.corp.google.com/resource/knowledge/ko/1265965
https://sales.connect.corp.google.com/resource/knowledge/ko/1173101
https://sales.connect.corp.google.com/resource/knowledge/ko/1173101
https://blog.google/products-and-platforms/products/search/ai-search-driving-more-queries-higher-quality-clicks/
https://blog.google/products-and-platforms/products/search/ai-search-driving-more-queries-higher-quality-clicks/

“O motor de busca perfeito
entenderia com precisao a tua
intencao e entregaria
exatamente o que procura”

Larry Page
Co-founder, Google and Alphabet
2006
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At Google, we've been working on Al
for over a decade

+ +

°o_©O
TensorFlow : ) 0: = Gemini
__________________________________________ .%.%
e O °
o . G & O
o'E/» ®*%
% 3 ChatGPT  Claude Jasper
Neural network [ Yoy ) :
learns to recognise ()N xh% L
cats on YouTube Y AlphaGo JAN Al Principles D Transformer ) LLaMa Midjourney  Mistral
) ) ) ) )
2012 2015 2016 2017 2025

Google



# of years to reach users

] Mobile Phones ] Internet ﬁ Facebook
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https://www.youtube.com/watch?v=d95J8yzvjbQ

Shifting to an era of action

ACTION
UNDERSTANDING THINKING

(Gem.n.q " Geminiz (L‘]




SEO

Three things to do for Al search experiences

The way people discover your content continues to evolve, but our core goal remains the same:
help people find outstanding, original content that adds unique value

( .
€@ Focus on unique, valuable
content for people

Meet users' preferences in
today's multimodal search

[
e Ensure we can access
your content

Prioritize content-rich pages
for indexing and crawling, and

fe Understand the full
value of your visits

Focus on how well users get
information or finish tasks, not

environment, supporting your ensure structured data is always just on clicks.
text content with high-quality supported by visible content.
images, videos.
- AN -
Google Search Central Blog . . .
i For more detailed guidance, review the blog post:
5 TNe “Top ways to ensure your content performs well in Google's Al experiences on Search”


https://developers.google.com/search/blog/2025/05/succeeding-in-ai-search

Differentiating Al Traffic in GA Today

Al Traffic: Two Sources, Two Measurement Realities

Traffic
Source

What It Is

How It Is Measured
in GA

Al
Overview
(AIO) & Al
Mode
(AIM)

Al
Assistant
Traffic

Clicks originating from
Google's native Al
features directly within
Google Search results
(e.g., clicking a source link
in an Al Overview box).

Clicks originating from
external, third-party
conversational Al tools
and Large Language
Models (LLMs) (e.g.,
Gemini, ChatGPT,
Perplexity, etc.).

Automatically captured
as part of the Organic

Search default channel -

group. Cannot be
segmented out.

Automatically captured in
the Referral or
Unassigned channel in
the default channel
group. Can be
segmented out using a
Custom Channel Group.

-

) Key Takeaway: The origin matters. Traffic from Google Search Al features is treated as
v Organic Search, while traffic from external Al tools is treated as Referral or Unassigned
(unless you create custom channel groups for Al Assistant traffic).
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Deep Dive Al Assistants Externally Friendly

Measuring Al Assistants: Custom Setup Today, Automation Tomorrow

How to segment chatbot traffic now and what's coming next.

< Google > UA on Google Analytics a e B
o4l Analytics “» Go|d on Google Analytics €3 ~ Q. Try searching *Admin = B e e
. . . . . . . 0 HOme D ot
Measure traffic originating from Al Assistants within a L
dedicated channel group: a o s mencoms Kemens g g v o [
2.1M 317M 305M Drive 122 - 366 more monthly
. o Q@ i s Zh 20,775 conversions by implementing
1. Create a new custom channel group or edit an existing one. M ACTIVEUsERs pER MINUTE missivg deep lnks in your app
2. Create a new channel to measure Al Assistants with, and give it an T
appropriate name like “Al Assistants”. A i Lk
& Configure your new channel as follows (example): o || e 53
United States. 47K

04 05 06 07 08 o, 8 Australia K
i s ik

1. Channel name: Al Assistants
Brazil UNITED STATES

— Last 7 days = = Preceding period
4 o - Active users 47K(0.22)

2. Add a new condition and select “matches regex”.

Last7days + View reports snapshot > View realtime > [ Download missing links &,

3. Input a regex matching the Al chatbot URLs you want to include.
Examples of some popular Assistants are: ChatGPT, Gemini, Recently accessed
Microsoft Copilot, Claude, Perplexity.

€3 Channel Groups [@ Queries 83 Reporting Identity 8 Custom definitions
Your regex would then be as below: ey >
~.*ail.*\.openai.*|.*chatgpt.*|.*gemini.*|.*gpt.*|. *copilot.*|. *perplexit
y.*[*.claude.*|.*bard.*|.*.*gemini.*google.*$ Suggested for you
4' SaVe the abOVe conﬁguratlon. New users by Q -~ Key events~ by Platform Q@ - Views by @ - User activity over
First user primary channel group (josh biug)~ g Page title and scree.. :

Direct R S|
] [r— Kehadiran Perusahaa 15K
Referral T
L — Retail POS ERP Soft 12K baa2n

4’ Future State (Internal/NDA-only): To simplify this, we are developing a new channel in the Default Channel Group named "Al Assistants." This will automatically categorize
P77  traffic from top external Al tools, removing the need for manual setup.


https://support.google.com/analytics/answer/13051316?hl=en#Example_AI_Chatbots&zippy=%2Cin-this-article

Drive
growth
today

Your data is your
advantage

Al Data

Use First Party Data: Connect and use your first-party data in campaigns.
Upgrade your tag in Data Manager and implement Conversion with Cart Data.

Al Content

Enrich your feed with more details:

e Send high quality product/lifestyle images
e Include rich titles, descriptions and helpful product attributes

e Submit all your differentiators such as promotions, shipping, loyalty
and reviews

.

-
Al Performance

Activate with Al Powered campaigns: Engage and convert highly considered
shoppers with the Power Pack. Al Max, Performance Max and Demand Gen

Start using Ads and Analytics Advisors Today: Leverage our agentic
capabilities directly in Ads and Analytics to optimize campaigns, better

L understand performance and troubleshoot




Preparem-se para a Agentic Era

Vocés sao os estrategas,
Os agentes sao os executores




Gem manager

Pre-made by Google

& (Experiment)

Chess champ

Play chess with a language
model. Make your first move
using chess coordinates to...

al]

Learning Coach

Here to help you learn and
practice new concepts. Tell me
what you'd like to learn, and I...

@ ]

Brainstormer

Find inspiration easily. Fresh
ideas for parties, gifts,
businesses and more.

© (]

Writing editor

Elevate your writing. Get clear,
constructive feedback, from
grammar to structure.

© (8]

Career guide

Unlock your career potential.
Get a detailed plan to refine
your skills and achieve your...

Show less X

<> (]

Coding partner

Level up your coding skills. Get
the help you need to build
your projects and learn as yo...

Hello, Alicia

I am a [insert your role and PA at Google] and | want to create a GEM for my team that [insert
your idea here]. Help be write the instructions for my GEM and suggest ways to improve it.
Continue to ask me questions through out the process as | am new to this.

+ 23 Tools



A\ NotebooklLM

notebookim.google.com

@ The Gmail Universal Sign-In Interface ~* Analytics

Create Audio and Video Overviews

Search the web for new sources

@ web v ¢ Fast Research v

tive Lunch'

& Upload files @ Websites ® Drive ] Copied text



http://notebooklm.google.com
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(% Google Al Studio

© Non-public Preprod (Dogfood, 1 v | A You're using an experimenta

sersion of Buil FAQ Reportbug  Report response

We have updated our Terms of Service  Dismiss
& Back to start Vi < Remix 2, Share D Versions @ settings ()
® Experimental o3 ® Preview Code Co / (GI

SALDO DISPONIVEL

PROGRESSO PARA GOLD 1250 / 2500

NIVEL SILVER
Can you help me create a loyalty app for https://mo-

online.com/pt/home/?
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Proprietary & Confidential

Agents para Google Ads
Helping you meet performance and KPI goals

4 N )

+7 Suporte e resolugio problemas 7 Interpretagéo de Dados

7 Criagdo Campanhas 2 “How-to”

2. Recomendacdes (¥ Criagao de Insights

o Otimizagdes 2 Queries e Sugestdes
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Image

emini 2.5
Flash Image

AKA Nano-Banana a‘

Note: Gemini 2.5 Flash Image in Preview

UNFCLD

Generate an image of a poster for a rock festival
that has the title "Summer Festival" Text should
also include:
e Date: August 30, 2025
e Tickets at the door
e Bands: The Electric Storm, Crimson Echo,
Sonic Bloom, The Riff Riders

Text-to-image

Style Transfer

M6, RMSONEGH
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Text-to-image Image + text-to-image

Prompt: Create a simple visual to

help explain String Theory Prompt: Based on this

Australopithecus skull,
reconstruct the face

and more...

Multi-image composition

Character Consistency




Prompting 101: basic prompt

: A . . . : ¢ help me brainstorm a concept for a film
: Award-winning Film director, creative : . .

: . :: help me write a script

:  coach, screenwriter o e

L ete . ¢ Develop a fictional world

: etc...

You are the world’s best [role], i want you to [task],

by being [tone], in [format]

{ creative, methodical, supportive,
: surprising, straight-to-the-point,
. socratic, etc...

: atable, a few short paragraphs,
;. one sentence, a script, etc...

UNFCLD



Video Prompting 101

: . : : i . : : Character appearance, :
: Camera angles, framing, : Broad description of the narrative : . :
: . : : ) : : expressions, wardrobe to reflect
. depth of field : : moment or visual theme : - :
: : : . the film’s era or genre

[shot corﬁposi'rion], [Scene concept], [character details]
[setting], [cinematic style] + parameters

Descriptive terms reflecting film
. genres, color grading, lighting
: styles

Cinematic environment details,
: time of day, key props or elements :

UNrCLD r \WLMM'M-MKQA



Natural Language
Editing

Edit images with natural language
prompts

Place me in front of Place me in Hong

Buckingham Palace Place me in Paris Kong

Place me in Dubai Place me on Mars

UNFCLD




Advertising

Using the reference handbag, create a three-part
carousel for your social profile. A street-style shot 2 o
of a fashionably dressed woman carrying the | e
handbag in Paris. l | q

UNFCLD
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) Google Ads Edit image Q_ Search for a page or campaign

Appearance Refresh Help  Notifications

Q Q

Uma pilha colorida de roupa de crianga, incluindo vestidos, camisas, calgas
e sapatos

=, Refine

Uma pilha colorida de roupa de crianga, incluindo vestidos, camisas,...

By adding a generated asset, you confirm you've reviewed the asset and represent that it's accurate, not misleading, and not in violation of Cancel Sele




Image-to-Video:

powered by Veo

Image to Video is a powerful feature in Google Ads
Asset Studio that instantly transforms a static image
into a 5 or 10 second video ad utilizing the power of
Google Al It's designed to help advertisers with no
video production resources quickly create
compelling content. Advertisers can seamlessly
build campaign-ready videos by selecting an image,
customizing it with audio, text, and a logo, and then
applying one of several high-quality templates.

Edit image with Google Al
Target Audience: This is a good fit for customers
comfortable with Al-generated assets looking to &  Replace beckground
add videos to their campaigns and increase asset
variety to drive performance on YouTube.

S

Erase object

[

Add new object

51
&3

Replace object

i Extend image

/' Adjust color



#

Image editing applications

Photo Restoration Photo Editing

Prompt: Remove people from background of this image

Prompt: Add color to this old photograph

UNFCOLD p- LMM“MQ':’.




Multi-Image Composition

Uses multiple images as elements to fuse and
create new images

e

b
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-
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have the woman hold and hug the chow
chow dog as the kat is by her legs, the
scene is in central park new york,
cinematic shot 9*

+

UNFCLD




Multi-Turn Generation

Use natural language to create and refine while
maintaining visual consistency across iterations

Create a vibrant lifestyle photo. Place the
reference speaker on a picnic blanket in a
park. A group of diverse, happy friends in
their 20s are laughing in the background,
enjoying a sunny afternoon. The scene
should feel candid, warm, and full of life.

UNFCLD



A melhor maneira

De aprender
a usar ferramentas

YAW=jusando-as!
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