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Total 6300000
Homens 3000000
Mulheres 3200000
18-24 561500
Homens 273300
Mulheres 288200
25-34 1400000
Homens 722200
Mulheres 663500
35-44 1300000
Homens 633500
Mulheres 670700
45-54 1300000
Homens 615800
Mulheres 710500
(+55) 1700000
Homens 753300
Mulheres 943600
Lisbon
Digital

School®

Total 6200000
Homens 2700000
Mulheres 3400000
18-24 1500000
Homens 628800
Mulheres 835700
25-34 1700000
Homens 827900
Mulheres 832200
35-44 1200000
Homens 557700
Mulheres 674700
45-54 1000000
Homens 419200
Mulheres 589500
(+55) 859600
Homens 326200
Mulheres 522000

Total 2987000
Homens 987000
Mulheres 2000000
18-24 781000
Homens 251000
Mulheres 570000
25-34 911000
Homens 285000
Mulheres 683000
35-44 554000
Homens 166000
Mulheres 418000
45-54 416000
Homens 128000
Mulheres 316000
(+55) 270000
Homens 116000
Mulheres 314000

Total 4800000
Homens 2300000
Mulheres 2100000
18-24 1100000
Homens 510000
Mulheres 490000
25-34 2400000
Homens 1200000
Mulheres 1100000
35-54 1200000
Homens 600000
Mulheres 520000
(+55) 170000
Homens 100000
Mulheres 52000
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Total
Homens
Mulheres

18-24
Homens
Mulheres
25-34
Homens
Mulheres
35-44
Homens
Mulheres
45-54
Homens
Mulheres
(+55)
Homens
Mulheres

3764000
1801000
1963000

1309000
588000
722000

1019000
497000
523000
652000
327000
326000
464000
232000
232000
321000
159000
163000

Total
Homens
Mulheres

18-24
Homens
Mulheres
25-34
Homens
Mulheres
(+35)
Homens
Mulheres

990000
345000
510000

405000
180000
225000
210000
105000
105000
240000

69000
165000

Total

914100

Total
Homens
Mulheres

18-24
Homens
Mulheres
21-34
Homens
Mulheres
35-49
Homens
Mulheres
25-49
Homens
Mulheres
(+50)
Homens
Mulheres

2200000
1300000
876300

890100
451600
437700
1300000
749500
551000
412900
295300
117400
1000000
706500
351200
189800
131800
57900

Paulo Rossas
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Total 6300000
Homens 3000000
Mulheres 3200000
18-24 561500
Homens 273300
Mulheres 288200
25-34 1400000
Homens 722200
Mulheres 663500
35-44 1300000
Homens 633500
Mulheres 670700
45-54 1300000
Homens 615800
Mulheres 710500
(+55) 1700000
Homens 753300
Mulheres 943600
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Total 6200000
Homens 2700000
Mulheres 3400000
18-24 1500000
Homens 628800
Mulheres 835700
25-34 1700000
Homens 827900
Mulheres 832200
35-44 1200000
Homens 557700
Mulheres 674700
45-54 1000000
Homens 419200
Mulheres 589500
(+55) 859600
Homens 326200
Mulheres 522000

LINKEDIN

Total
Homens
Mulheres
| PINTEREST |
Total 2987
Homens 987! 18-24
Mulheres 2000/
— ' Homens
Homens 2511 Mulheres
Mulheres 5701
25-34 9111 25-34
Homens 285!
Mulheres ss3 Homens
35-44 554(
Homens 166/ MUlhereS
Mulheres 418
45-54 416 39-54
Homens 128 HomenS
Mulheres 316!
(+55) 270
Homens 116l MUlhereS
Mulheres 314l (+55)
Homens
Mulheres
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4800000
2300000
2100000

1100000
510000
490000

2400000

1200000

1100000

1200000
600000
520000
170000
100000

52000
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3764 )
18010C0
1963000

1309000
588000
722000

1019000
497000
523000
652000
327000
326000
464000
232000
232000
321000
159000
163000

Total
Homens
Mulheres

18-24
Homens
Mulheres
25-34
Homens
Mulheres
(+35)
Homens
Mulheres

5100

405000
180000
225000
210000
105000
105000
240000

69000
165000

914100

Total
Homens
Mulheres

18-24
Homens
Mulheres
21-34
Homens
Mulheres
35-49
Homens
Mulheres
25-49
Homens
Mulheres
(+50)
Homens
Mulheres

2200000
1300000
876300

890100
451600
437700
1300000
749500
551000
412900
295300
117400
1000000
706500
351200
189800
131800
57900
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LINKEDIN 2023 | JANEIRO A DEZEMBRO 2023

4900000
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4600000
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4300000
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= SEARCH FORTUNE SIGN IN

Home News Tech Finance Leadership Well Recommends Fortune 500

Why Cisco is training its
84,000 employees to be
LinkedIn influencers

BY AMBER BURTON AND PAOLO CONFINO
December 16, 2022 at 1:10 PM GMT <

Kelly Jones, chief people officer at Cisco.
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@ Lisbon Digital School @ ~ Seniority | | Locations ~ Al filters

1,057 alumni ©)
£ results | |
arch alumni by title, keyword or compal
Angelo Marques - 15t ( Message —
Copywriter | Formador | Evangelista da Palavra Escrita B Start yea ‘ ‘ End yeal
Where they work Where they live + Add v
) Bruno Pereira - 1s: ("Message s
(%o [iead crovatsl Performance na Santander Portugal o — —— 1
. i oas ethermur 5 | Vodafone 08 | Lisbon opolitan Are 2
. . e - S I 1
L b D t I S h I Susana Rodrigues - 1st (‘Wiossage
isbon Digital Schoo = = ——
Look Forward, Learn Faster | Especialistas no ensino de Marketina Digital e Inovacao i o, JoBo Mastbaum, and 90 other mutual comne '
Advertising Services - L 7 wers - 1 alumn Carlota Brogueira - 1st ( Message — JE— l
- j Strategy Supervisor @McCann Lisbon E
D Show more ~
. . 32 Jo30 Vinoria, Cristina Costa, and 384 other mutual connections
ﬁ“ Ricardo & 41 other connections work here
Alexandra Lourengo ( Message
e - @o Marketing & © cation Manager People you may know
« Message (  Following More )
. S
( Message »
# j o
Home My Employer About Posts Jobs Alumni cnsating, Waeketig Consoking ) o )
Maria Alvim - 2nc Monica Gongal... - 2nc André daSilva ... -2nd
“@ carolina Salgueiro - 1st ("Message Project Manage Assasiceid & Conatikorta Digil Qastor ca Aacies Soclaieria
o Head of Training & Admission | Lisbon Digital School — Manifest ecord TV Euror
Lleon Dlgltal SChOOI tOday \%\ lea‘uco&Néadeir‘a [? :ao;n . [ Message Connect Connect ( Follow
H
2 coworkers recently joined 1 coworker recently o
ute Gil t D
Lisbon Digital School celebrated a work... @;, Chief Commurications Ofcar | Lisbon Digtal Schoo (Mossage
etit
Glauco Madeira - Alexandre Couto . 1 S Ana Gomes - 2 Madalena Barr... - 20 Filipa Brito - 2nc
. Partner & Consultant at Q Alex s writing. ( Message sphic Designer / At Director D Mareting & Commurica
401 business design 22 2 follawers - Cristina Costa, Tiago Sales Madelra, and 471 ather mutual connection i i W Vs
Joao and Rafael v, and 1 ¢ el Cac ¢ ) Botel! c
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TIKTOK

KHABANE LAME | 161M
CHARLI DAMELIO | 151M
BELLA POARCH | 93M
ADDISON RAE | 88M
MRBEAST | 87M
ZACH KING | 79M

KIMBERLY LOAIZA | 77M

CZNBURAK | 73M
WILL SMITH | 73M

1 marca no top
ENTRETER

Lisbon
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PANDA E OS CARICAS | 3,3B

PORTUGAL | 4,8

SL BENFICA | 2,6
FC PORTO | 2,4
SPORTING CP | 2,1

SL BENFICA | 1,7
FC PORTO | 1,5

PORTUGAL | 1,7

SL BENFICA| 3,9

KLASSZIK | 1B
HE VOICE PORTUGAL| 986

TIKTOK
TALLBLACKTIKTOKI | 11,4M DEVOTEAM [ 523
RI_LIJI_I SCA//*\E'&%TSEQ?@A FARFETCH | 482 EL CORTE INGLES PT| 10
AUCHAN RETAIL | 402
JOEL BARREIRA | 3,8M Sl 20
BRUNO ALMEIDA | 3,4M 1
PORTUGAL | 2,5M
ANDRE MIGUEL 2,3M
GONCALO REIS | 2,]M & -
LUCAS WITH STRANGERS| 1,9M %
2 marcas no top ‘
. ENTRETER
Lisbon

Digital
School®

»
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Total 6300000
Homens 3000000
Mulheres 3200000
18-24 561500
Homens 273300
Mulheres 288200
25-34 1400000
Homens 722200
Mulheres 663500
35-44 1300000
Homens 633500
Mulheres 670700
45-54 1300000
Homens 615800
Mulheres 710500
(+55) 1700000
Homens 753300
Mulheres 943600
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Total 6200000
Homens 2700000
Mulheres 3400000
18-24 1500000
Homens 628800
Mulheres 835700
25-34 1700000
Homens 827900
Mulheres 832200
35-44 1200000
Homens 557700
Mulheres 674700
45-54 1000000
Homens 419200
Mulheres 589500
(+55) 859600
Homens 326200
Mulheres 522000

Total 2987000
Homens 987000
Mulheres 2000000
18-24 781000
Homens 251000
Mulheres 570000
25-34 911000
Homens 285000
Mulheres 683000
35-44 554000
Homens 166000
Mulheres 418000
45-54 416000
Homens 128000
Mulheres 316000
(+55) 270000
Homens 116000
Mulheres 314000

Total
Homens
Mulheres

I 1524

Total 480000

Homens 230000 Homens

Mulheres 210000 Mulheres

18-24 110000 9 = _

Homens 51000 25 34

Mulheres 43000 Homens

25-34 240000

Homens 120000 Mulheres

Mulheres 110000 -

35-54 120000 35-44

Homens 60000 Homens

Mulheres 52000

(+55) 17000 Mulheres

Homens 10000

Mulheres 5200 45-54
Homens
Mulheres
(+55)
Homens
Mulheres
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3764000
1801000
1963000

1309000
588000
722000
1019000
497000
523000

652000
327000
326000

464000
232000
232000

321000
159000
163000

990000
345000
510000

405000
180000
225000
210000
105000
105000
240000

69000
165000

A

Total

2200000
1300000

Homens

Mulheres

21-34

Homens

Mulheres

35-49

Homens 295300
Mulheres 117400
25-49 1000000
Homens 706500
Mulheres 351200
(+50) 189800
Homens 131800
Mulheres 57900

Paulo Rossas



Tendéncias para 2024

TIKTOK 2023 | JANEIRO A DEZEMBRO 2023

4000000
3500000
3000000
2500000
2000000
1500000
1000000

500000

1 Janeiro 2023 1 Fevereiro2023 1 de Margo 2023 1 de Abril2023 1 de Maio 2023 1 deJunho 2023 1 deJulho 2023 1 de Agosto2023 1 de Setembro 1 Outubro 2023 1 Novembro 2023 1 Dezembro 2023
2023
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d TikTok
@t22felton

dJ' TikTok T TikTok is on TIME’s list of the

@ TikTok
guess the app is called #SwiftTok now

: 100
@ Taylor Swift @ - Creator ‘ '”A MOST
Imagine me blushing and screaming at the same @ /Wl \ INF;l:’ENrI;‘E\L
=l | sl of 2023 —all because of YOU!

time ?

Real Brains. Real Rewards.

d'TikTok | billboard

Top SO

Lisbon
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J TikTok > WN .
Elevate

Discover the next class of rising artists

Paulo Rossas
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portugal © slbenfica @ fcporto @ sporting_cp © daznportugal ©

g Portugal SLBenfica FC Porto Sporting CP E DAZN Portugal
== T s | [ s | Sequr Sequr
1 Seguindo 2.8M Seguidores 15.8M Curtidas o st o
W s heon " 4 7 Seguinde  1.8M Seguidores  21.8M Curtidas 105 Seguindo  1.7M Seguidores  19M Curtidas 109 Seguindo  775.7K Seguidores  22M Curtidas
Pagina oficial das Selegdes de Portugal 50 Seguindo  2AM Seguidores  27M Curtidas Perfil Oficial no TikTok do Sporting CP
TikTok Oficial do FC Porto @ SrLncialno INI0K 00 Sporing A nova casa da ELEVEN [ Canal da Champions League, Premier
m#WearTheFlag ER#VesteABandeira @ Benfica's TikTok & www.feporto.pt & linktr.ee/sportingcp League, LalLiga...

& dazn.com/ play.google.com/store/apps/...

maisfutebol @
Maisfutebol

192 Seguindo 370K Seguidores 4.7M Curtidas

|@' kfc_pto - del.wrap sporttvportugal @ tvioficial ©

KFC Portugal wf DelWrap sport tv ™I

0 Seguindo 771.8K Seguidores  13.2M Curtidas 57 Seguindo  565.8K Seguidores  7M Curtidas 101 Sequindo  441.6K Seguidores  9.7M Curtidas 44 seguindo M3.7K Seguidores 11.4M Curtidas

Jornal desportivo online

Conta oficial do melh... Oh wait, olha ali em cima. & Rua do Monte Cativo 426, Porto B Venham experimentar G
Twitter e Instagram: maisfutebol

#FrangoqueéFrangoéKFC B a casa dos teus herdis Conta oficial da TVI.

& www.kfe.pt & www.delwrap.com direto 4 emogio & bitly/wp_tvi & maisfutebol.iol.pt/
H & o H H H H
thevoiceportugal @ : heymateportugal <===. madeiraspotting cidade.fm ams. burgerkingportugal ©
The Voice Portugal - ) i Madeira Spotting CIDADEFM BURGER  Burger King Portugal
e ., heymateportugal KING
) e
S [ Wemagens | 2 seque | Ser |
- - 261 Seguindo  230.8K Seguidores  5.1M Curtidas 2 Seguindo 228.K Seguidores 2.M Curtidas
The Voice Portugal, aos domingos na RTP! & 60 Sequindo  237.4K Seguidores 1AM Curtidas s ot o irop eguinc uidore rtida
& linktr.ee/thevoiceportugal 692 Sequindo 300K Seguidores 5.3M Curtidas A Radio Jovem N°1 em Portugal & HOME OF THE WHOPPER &
* Plane spotting at Madeira Airport #s6sequiseres Conta Oficial do Burger King &
? Alvalade ? Strada Outlet § CascaiShopping & www.youtube.com/madeiraai. & cidade.fm & www.burgerking.pt
Lisbon
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ibineizergirosa

Ibineizer Giro Sa

657 Seguindo 11.SM Seguidores 255.5M Curtidas

Model
& linktr.ee/ibineizersa

M7z

Rafael Leao

2.6M s

65 Seguindo
RL10

idores  9.AM Curtidas

miguelfersou

Miguel Fersou

410 Seguindo  2M Seguidores  110.3M Curtidas
o

Parcerias : iammiguelfersou@gmail.com / @thisisluvin
& prozis.com/N5Sm

Lisbon
Digital
School®
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ruicarlota @
Rui Carlota e

lils_marques

lilionscreen

591 Seguindo  9.2M Seguidores  119.8M Curtidas 1054 Sequindo  4M Seguidores

erandsg o

YOUTUBE:LiliOnScreen
TWITCH: LILIONSCREEN
INSTAGRAM: @LILSMARQUES

& youtu.be/UqFOe3SImpY

‘ Mensagens | 2,
74.8M Curtidas

anasilva@magg.pt

Subscribe my humor account

joaofelix79 @
JoaoFelix79

andremiguelsf
André Miguel

97 Seguindo 2.4M Seguidores  7A1M Curtidas
- streamer -
Ainda sem descri¢ao.
. sor.miguel
lucaswithstrangers o i
Lucas with Strangers
673 Seguindo  1.7M Seguidores  28.9M Curtidas
309 Seguindo 2M Seguidores 22.6M Curtidas

Digital & Brands: <« hello@talents.pt
¥ Como é que te posso fazer feliz? @ al - @ p

NOVAS DATAS!!!
LI BILHETES F

* lucas@mohit.pt .* & www.comedydyou.pt/sormig...

& lucaswithstrangers.com

1280 Sequindo

120 Seguindo 2.3M Seguidores 32.6M Curtidas

A member of é“group

joelbarreira ©

joelbarreira

3.8M Sequidores  46.2M Curtidas

@' Tricks and Gaming gg
Nijoelbarreira@icones.pt

& twitch.tv/joelbarreiratty

goncaloreis98 ©
@

26 Sequindo  21M Seguidores 22.8M Curtidas

Goncalo Reis

-

Segue-me no Instagram : goncalogr98
Contacto: goncalo98gr@hotmail.com *

carmemliu_
Carmem Pimentinha

7796 seguindo  1.6M Seguidores  19.2M Curtidas

Quer ver combinagdes de alimentos? Envia-me que eu testo.
Live suspensa tempo...

& youtube.com/channel/UCtpB...

brunoxalmeida @

Bruno Almeida

&

1011 Sequinde  3.4M Seguidores  106.1M Curtidas

J assiste aos stories

& instagram.com/brunoxalmeida

S

34 Seguindo

antoniocncastro

antoniocncastro

21M Seguidores 85M Curtidas

Collab * mgmt@antoniocncastro.com

valtersousa @
Valter Sousa

1774 Seguindo 1.4M Seguidores  32.M Curtidas

TikTok Streamer §
CEO of "a mie tuga”

& www.paypal.me/valtersousa23

Paulo Rossas
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INSTAGRAM 18-24 TIKTOK 18-24 LINKEDIN 18-24 TWITTER 18-24 PINTEREST 18-24 FACEBOOK 18-24 SNAPCHAT 18-24
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TikTok surpasses Google as a search engine for
Gen Z, and brands want their day in the spotlight

By: Epsilon Marketing | November 3, 2022

Almost 40% of Gen Z is using TikTok and Instagram for search
instead of Google, according to Google’s own data

TECHCRUNCH / SARAH PEREZ

“In our studies, something like almost 40% of young people, when they’re looking for a place for lunch, they
don’t go to Google Maps or Search. They go to TikTok or Instagram,” one Google exec said. The comments
were based on internal research that involved a survey of US. users, ages 18 to 24.
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TikTok Is Exploring a Partnership
With Google to Drive Search Traffic

Published Sept. 21, 2023

By Andrew Hutchinson . o v

Content and Social Media Manager

Hey, remember how last year, reports were circulating that TikTok had

become the search engine of choice for many younger users, and that it

could, at some stage, take a much larger chunk of Google’s market share,

even though discovery isn’t its main focus?
Well, Google might now have found a way to counter that. Sort of.

According to a new report from Business Insider, TikTok and Google are

currently exploring a new partnership, which would integrate Google
search prompts, and potentially, at some stage, even results, into

TikTok’s own search stream.
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INSIDER ' eMarketer

INTELLIGENCE Q

Shopify partners with TikTok, Amazon to
boost merchant appeal and revenues

Article by Rachel Wolff
Sep 1, 2023

[~
BV
Q

The news: Shopify is giving merchants the ability to integrate with
TikTok Shop, per The Information, which could help mitigate the blow
from the pending shutdown of all Shopify-integrated storefronts on
TikTok in early September.

= Merchants will be able to access order and customer information from
TikTok sales via their Shopify dashboards.

= But beginning on Sept. 12, Shopify sellers will no longer be able to sync
their product catalogs to TikTok and feature items in a dedicated tab, and
instead will have to switch over to TikTok Shop.

Finding common ground: Shopify’s TikTok Shop partnership marks the
company'’s second tie-up with a major competitor in less than a week,

© Lisbon Digital School 2023 - All rights reserved - Strictly confidential - unauthorized reproduction or distribution.

While Shopify initially saw Buy with Prime as a threat to its business model,
the two companies reached an agreement that will enable merchants to
utilize Amazon's fulfillment system while payments will go through Shopify’s
checkout service.

The move allows Shopify to retain access to purchase data and collect
transaction fees, formerly a key sticking point in its opposition to integrating
the service.

Shopify’s integration with TikTok Shop comes with fewer immediate revenue
benefits, but enhances its value with sellers looking to experiment with the
platform, which could help with user retention and acquisition.

Looking ahead: The partnerships with Amazon and TikTok could help

rejuvenate merchant growth on Shopify’s platform, which is flagging as

the early-pandemic ecommerce boom subsides.

A member of

Retail ecommerce sales on Shopify will grow 7.9% this year, slower than
total US ecommerce sales.

But Shopify will have to tread carefully: Both companies pose significant
threats to its business, which could make the long-term costs much
weightier than the benefits.
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.

d' TikTok Shop Sellers + Creators Partners Learning Center Blog Contact Us

TikTok

Turning discovery
into purchase

TikTok Shop is an e-commerce solution integrated within TikTok.

Scroll down to learn more

Lisbon
Digital
School®
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LIVE Shopping

it sound is <o nice!

7 ). Merina *
Do you ship to Ohio ?
" Miles Morales § joined via sh tion

Pink hauid eyeiner

' Add comment
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Shoppable Video

2 E sakura matte rose Ip gloss

@Sakura_cosmetics @

vnd - Sakura co.

Sakura Cosmetics >

Products

Recomeended

Sakum matte rose red &

$20.00

s

Makeup sponge droplet

Store

v

Matsage

Sakura solid bpstick 70.

$24.00

Pink ligud eyelirer
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What TikTok Shop Offers:

In-Feed Video and LIVE Shopping: Shop tagged products directly from videos and
LIVEs in the For You feed.

« Product Showcase: Browse product tiles, read reviews, and purchase directly from
a favorite brand's profile. Businesses can curate custom product collections
directly on their profile page.

« Shop Tab: Businesses display their products on a new product marketplace and
customers can easily search and discover promotions. Product recommendations
are showcased via product listings and shoppable content, and customers can
manage orders, all within a single tab.

« Affiliate Program: Creators can connect with sellers through new commission-
based product marketing opportunities. Creators have a new way to monetize
their creativity by sharing products in short videos and livestreams, and sellers can
choose the Affiliate plan that's the right fit for their brand.

« Shop Ads: New TikTok Shop Ads bring more opportunities for sellers to promote

their TikTok Shops, so customers can discover and complete purchases all within
TikTok.

« Fulfilled by TikTok: A new logistics solution that lets merchants focus on their
products while TikTok Shop stores, picks, packs, and then ships sellers' products
to customers.

« Secure Checkout: TikTok works with trusted third party payment platforms to
facilitate transactions on TikTok Shop, to ensure a quick, smooth, and secure
checkout process. All TikTok protected US user data is stored in the US and
managed by USDS.

Lisbon

Dlgltal © Lisbon Digital School 2023 - All rights reserved - Strictly confidential - unauthorized reproduction or distribution. A member of \ \' Paulo Rossas
School® vV group



Tendéncias para 2024

CLUBHOUSE?
BEREAL?
TIKTOK?

THREADS?
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CLUB!-IOUSE PORTUGAL
Ultimos 5 anos

® clubhouse
Search term

+ Compare

Portugal ¥ Past 5 years v All categories ¥ Web Search ¥

<> <L

Interest over time @

[«

VA NANAAANAAN San AN AAAAN o P
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CLU}BHOUSE MUNDO
Ultimos 5 anos

® clubhouse

Search term + Compare

Worldwide ¥ Past 5 years v All categories ¥ Web Search ¥

[«
AN

Interest over time @
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BEBEAL PORTUGAL
Ultimos 5 anos

® bereal
4
Search term Compare
Portugal ¥ Past 5 years ¥ All categories ¥ Web Search ¥

o <L

Interest over time @

[«
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B[EREAL MUNDO
Ultimos 5 anos

® Dbereal
4L
Search term Compare
Worldwide ¥ Past 5 years ¥ All categories ¥ Web Search ¥
Interest over time @ d o L
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TIKIOK PORTUGAL
Ultimos 5 anos

® tiktok
Search term gl Compare
Portugal ¥ Past 5 years v All categories ¥ Web Search ¥

[«
N

Interest over time @
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TIK'TOK PORTUGAL
Ultimos 5 anos

® tiktok
Search term + Compare
Portugal ¥ Past 5 years v All categories ¥ Web Search ¥

TikTok -
. Rewards
Interest over time @ .
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T!KTOK MUNDO
Ultimos 5 anos

® tiktok
Search term - Compare
Worldwide ¥ Past 5 years v All categories ¥ Web Search ¥

Interest over time @

[«
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THR'EADS PORTUGAL
Ultimos 5 anos

® threads
+ Compare
Search term
Portugal ¥ Past 5 years ¥ All categories ¥ Web Search ¥
Interest over time @ & o <L
Jur
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TH'READS MUNDO
Ultimos 5 anos

® threads

4L
Search term Compare
Worldwide ¥ Past 5 years ¥ All categories ¥ Web Search ¥
Interest over time @ & O
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O QUE ESPERAR
MAIS EM 2024

Lisbon

Dlgltal © Lisbon Digital School 2023 - All rights reserved - Strictly confidential - unauthorized reproduction or distribution. Amember of & \‘ Paulo Rossas
School® Ve group



Tendéncias para 2024

O CAOS..

Lisbon

Dlgltal © Lisbon Digital School 2023 - All rights reserved - Strictly confidential - unauthorized reproduction or distribution. Amember of & \‘ Paulo Rossas
School® Ve group



Tendéncias para 2024

INTELIGENCIA
ARTIFICIAL
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ABRACEM
TESTEM
USEM
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VEIO PARA FICAR
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APROVEITEM
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CRIEM O VOSSO
PROPRIO CHAT GPT
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USEM A VOSSA

PROPRIA

INFORMAGCAO E
TESTEM
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https://chat.openai.com/
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Lisbon Digital Schoo)

Explore

&)

How can | help you today?

Help pick Design a database schema

Give me ideas Brainstorm names

l c]
2+ Refer afriend
'3 1-click prompts 'o Web access
.f. Paulo Rossas
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My GPTs

+-"-: Create a GPT &=t
Customize a version of ChatGPT for a specific purpose

Recently Used

Made by OpenAl

DALL-E
Let me turn your imagination into imagery

Data Analysis
e Drop in any files and | can help analyze and visualize

your data

ChatGPT Classic
The latest version of GPT-4 with no additional

capabilities

#‘. , Santa
‘j I'm Santa! Spreading cheer and helping with festive
- giftideas.

Game Time
’.’-\__ﬂ | can quickly explain board games or card games to
players of any age. Let the games begin!

© Lisbon Digital School 2023 - All rights reserved - Strictly confidential - unauthorized reproduction or distribution. A member of

o\'\'group

Paulo Rossas



Tendéncias para 2024

< Ngw GPT

Configure Preview

Name

Description

Instructions

< T 02 How doe by Wit should  avord doin Ea

Conversation starters

Knowledge

Upload files

Capabilities

Web Browsing

DALLE Image Generation
D Code Interpreter

Actions

C) 1-click prompts C) Web access

Create new action
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@ You

Qual o curso certo para aprender Marketing digital na Lisbon Digital School?

iz Lisbon Digital School | O Curso certo para mim

10

O curso certo para aprender Marketing Digital na Lisbon Digital School € o "Curso

Completo de Marketing Digital". Este curso abrange topicos como SEO, redes sociais,

web analytics, entre outros, e € ministrado por especialistas na area.
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Digital
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Teachers College
COLUMBIA UNIVERSITY

A Graduate School of Education, Health & Psychology

Newsroom

# TC / Newsroom / 2023 / October / Artificial Intelligence Optimists Concerned About Risks of Visual

Misinformation

Digital Learning

Even Artificial Intelligence Optimists Are Concerned
About the Risks of Visual Misinformation
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USAMOS

TOQUE HUMANO
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imagens Marcas & Pessoas & Estilo de Vida Tendéncias & 2
M " Q

Humanizacao

Supermercado britanico
volta a apostar nas
pessoas e retira maquinas
automaticas

16 do novembeo do 202 finy =
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CONTEUDOS
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COLOQUEM OS

VOSSOS
SEGUIDORES E
CLIENTES EM PALCO
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USER-GENERATED CONTENT
- o e )

; 6 /0 O
OF CONSUMERS PREFER
OF BUYERS OF CONSUMERS SEARCH FOR

BEFORE BUYING PHOTOSOVER | ppopuCTS ON SOCIAL MEDIA

STOCK PHOTOS
OF PEOPLE HAVE SOME FORM @
OF SOCIAL MEDIA ACCOUNT FOR (o
BUYING - EMAILS WITH UGC 6 9 / O HAVE PURCHASED

UNTIL THEY READ A REVIEW @
7~ (& SOMETHING THEY SAW ON

Sl CONSUMERS ARE 8 3 % MORE LIKELY SOCIAL MEDIA

TO TRUST PEERS OVER THE BRAND ITSELF WEBSITES WITH UGC
THE PROBABILITY OF BUYING | RECORDS AN OF : 3 5 o/o

A PRODUCT WITH MORE ENGAGEMENT FOR UGC
VS. 0 REVIEW IN CONVERSIONS | pho1g vs. BRANDED POSTS

YOUNGER GENERATIONS ARE v
IN RETURNING o

r&w:w&mﬁﬁz THE LIKELIHOOD OF BUYING VISITORS 4 5 / o

PEAKS WITH 8 ILL UNFOLLOW A BRAND IF

PURCHASING DECISIONS. BETWEEN IT'S TOO SELF-PROMOTED.
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Sources : , Medill Spiegel Center, TINT, Testimonial Engine, PowerReviews
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COMENTAR
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Total
Homens
Mulheres

18-24
Homens
Mulheres
25-34
Homens
Mulheres
35-44
Homens
Mulheres
45-54
Homens
Mulheres
(+55)
Homens
Mulheres

3764000
1801000
1963000

1309000
588000
722000
1019000
497000
523000

652000
327000
326000

464000
232000
232000

321000
159000
163000
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Press Releases FAQ About Feedback

n statcounter
GlobalStats

Tablet
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Desktop Mobile
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GlobalStats Press Releases FAQ About Feedback

Mobile Desktop Tablet

53.59% 44.59% 1.82%

Desktop vs Mobile vs Tablet Market Share Worldwide - November 2023

Desktop vs Mobile vs Tablet Market Share Worldwide

Nov 2022 - Nov 2023
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Publico & Exportar w

Publico atual Publico potencial

Tamanho do publico estimado ()

7 4OO OOO 8 7OO OOO

ok e no Instagram em Po ros selecionados

Criar antncio

Idade e género (O

18-24 25-34 35-44 45-54 55-64
B Mulheres B Homens
65% 35%
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ruicarlota @
Rui Carlota ea

I Mensagens ’ 2.

591 Seguindo 9.2M Seguidores 119.8M Curtidas
% E3Brandsfy ;
anasilva@magg.pt

Subscribe my humor account

MAIS DE 20
MARCAS

35 ANOS
FISIOTERAPEUTA EM ALMEIRIM
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Total 6300000
Homens 3000000
Mulheres 3200000
18-24 561500
Homens 273300
Mulheres 288200
25-34 1400000
Homens 722200
Mulheres 663500
35-44 1300000
Homens 633500
Mulheres 670700
45-54 1300000
Homens 615800
Mulheres 710500
(+55) 1700000
Homens 753300
Mulheres 943600
Lisbon
Digital

School®

Total 6200000
Homens 2700000
Mulheres 3400000
18-24 1500000
Homens 628800
Mulheres 835700
25-34 1700000
Homens 827900
Mulheres 832200
35-44 1200000
Homens 557700
Mulheres 674700
45-54 1000000
Homens 419200
Mulheres 589500
(+55) 859600
Homens 326200
Mulheres 522000

Total 2987000
Homens 987000
Mulheres 2000000
18-24 781000
Homens 251000
Mulheres 570000
25-34 911000
Homens 285000
Mulheres 683000
35-44 554000
Homens 166000
Mulheres 418000
45-54 416000
Homens 128000
Mulheres 316000
(+55) 270000
Homens 116000
Mulheres 314000

Total 4800000
Homens 2300000
Mulheres 2100000
18-24 1100000
Homens 510000
Mulheres 490000
25-34 2400000
Homens 1200000
Mulheres 1100000
35-54 1200000
Homens 600000
Mulheres 520000
(+55) 170000
Homens 100000
Mulheres 52000
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Total
Homens
Mulheres

18-24
Homens
Mulheres
25-34
Homens
Mulheres
35-44
Homens
Mulheres
45-54
Homens
Mulheres
(+55)
Homens
Mulheres

3764000
1801000
1963000

1309000
588000
722000

1019000
497000
523000
652000
327000
326000
464000
232000
232000
321000
159000
163000

Total
Homens
Mulheres

18-24
Homens
Mulheres
25-34
Homens
Mulheres
(+35)
Homens
Mulheres

990000
345000
510000

405000
180000
225000
210000
105000
105000
240000

69000
165000

Total

914100

Total
Homens
Mulheres

18-24
Homens
Mulheres
21-34
Homens
Mulheres
35-49
Homens
Mulheres
25-49
Homens
Mulheres
(+50)
Homens
Mulheres

2200000
1300000
876300

890100
451600
437700
1300000
749500
551000
412900
295300
117400
1000000
706500
351200
189800
131800
57900

Paulo Rossas
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1st

2nd

3rd

4th

5th

6th

7th

8th

9th

10th

Lisbon
Digital
School®

Grade ©

A++

A++

A++

A++

A++

A++

A++

A++

A++

A++

Username

ESc 36&TAEE-C

© Lisbon Digital School 2023 - All rights reserved - Strictly confidential - unauthorized reproduction or distribution.

Instagram

Cristiano Ronaldo

Leo Messi

Selena Gomez

Kylie

Dwayne Johnson

Ariana Grande

Kim Kardashian

Beyoncé

Khloé Kardashian

7,556

3,579

1123

1,966

6,921

7477

146

6,036

2,242

4421

A member of '\.\'group

Followers

664,556,356

614,576,117

494,835,535

429,679,257

399,106,246

394,475,429

380,964,885

364,210,989

319,076,890

311,556,600
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CONTEUDO EXCLUSIVO CONTEUDO IMPACTANTE CONTEUDO INSPIRADOR
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CONTEUDO EXCLUSIVO CONTEUDO IMPACTANTE
“SO PODEM VER AQUI” “A NOVIDADE ESTA AQUI”
CONTEUDO OFICIAL CONTEUDO UNICO

“AVERDADE ESTAAQUI" A CRIATIVIDADE ESTA AQUI”

Lisbon
Digital

SChOOl ® © Lisbon Digital School 2023 - All rights reserved - Strictly confidential - unauthorized reproduction or distribution. A member of .\.\‘group

CONTEUDO INSPIRADOR
“A MUDANGCA ESTA AQUI"

Paulo Rossas



Tendéncias para 2024

CONTEUDO EXCLUSIVO CONTEUDO IMPACTANTE CONTEUDO INSPIRADOR
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CONTEUDO EXCLUSIVO CONTEUDO IMPACTANTE
“SO PODEM VER AQUI” “A NOVIDADE ESTA AQUI”
VOSSO PRODUTO BOA IDEIA / TEMA
OU SERVICO TODOS OS DIAS

EXCLUSIVO
CONTEUDO OFICIAL CONTEUDO UNICO

“A VERDADE ESTAAQUI”  “A CRIATIVIDADE ESTA AQUI” “O D
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Total 6300000
Homens 3000000
Mulheres 3200000
18-24 561500
Homens 273300
Mulheres 288200
25-34 1400000
Homens 722200
Mulheres 663500
35-44 1300000
Homens 633500
Mulheres 670700
45-54 1300000
Homens 615800
Mulheres 710500
(+55) 1700000
Homens 753300
Mulheres 943600
Lisbon
Digital

School®

Total 6200000
Homens 2700000
Mulheres 3400000
18-24 1500000
Homens 628800
Mulheres 835700
25-34 1700000
Homens 827900
Mulheres 832200
35-44 1200000
Homens 557700
Mulheres 674700
45-54 1000000
Homens 419200
Mulheres 589500
(+55) 859600
Homens 326200
Mulheres 522000

Total 2987000
Homens 987000
Mulheres 2000000
18-24 781000
Homens 251000
Mulheres 570000
25-34 911000
Homens 285000
Mulheres 683000
35-44 554000
Homens 166000
Mulheres 418000
45-54 416000
Homens 128000
Mulheres 316000
(+55) 270000
Homens 116000
Mulheres 314000

Total 4800000
Homens 2300000
Mulheres 2100000
18-24 1100000
Homens 510000
Mulheres 490000
25-34 2400000
Homens 1200000
Mulheres 1100000
35-54 1200000
Homens 600000
Mulheres 520000
(+55) 170000
Homens 100000
Mulheres 52000
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Total
Homens
Mulheres

18-24
Homens
Mulheres
25-34
Homens
Mulheres
35-44
Homens
Mulheres
45-54
Homens
Mulheres
(+55)
Homens
Mulheres

3764000
1801000
1963000

1309000
588000
722000

1019000
497000
523000
652000
327000
326000
464000
232000
232000
321000
159000
163000

Total
Homens
Mulheres

18-24
Homens
Mulheres
25-34
Homens
Mulheres
(+35)
Homens
Mulheres

990000
345000
510000

405000
180000
225000
210000
105000
105000
240000

69000
165000

Total

914100

Total
Homens
Mulheres

18-24
Homens
Mulheres
21-34
Homens
Mulheres
35-49
Homens
Mulheres
25-49
Homens
Mulheres
(+50)
Homens
Mulheres

2200000
1300000
876300

890100
451600
437700
1300000
749500
551000
412900
295300
117400
1000000
706500
351200
189800
131800
57900
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